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1. What is the man looking for?

A. An umbrella. B. A teddy bear. C. Two keys.
Wres 2 Bobbkl, B S 2

2. Which one is the man’s daughter?

W

WP e 3 BobbRE, A2 3
3. Where does this conversation most probably take place?

A At home. B. In the office. C. In the classroom.

W 4 BOMPRL [R5 4 7.

4. What is the man doing?

1B

A. Making an apology. B. Making an invitation. C. Making an introduction.

W 5 BUbPRL, [R5 5 RS 6l
5. What will the man buy for his wife?

A. A handbag. B. A scarf. C. A wallet.
6. How much will the man pay?

A.£2.B. £8. C. £10.
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7. What docs the woman want to drink?
A. Coffee. B. Tea. C. Juice.

8. Why does the woman like the sofa?

A. Because it’s big. B. Because it’s traditional. C. Because it’s soft.

Wres 7 BobPRL, RIS 9 A 11 A
9. What room does the man want?
A. A single room. B. A double room. C. A quiet room.
10. How many nights will the man slay in the hotel?
A. One night. B. Two nights. C. Three nights.
11. What docs the man want to do the next morning?
A. Drink a coffee. B. Run in the gym. C. Have a swim.
Wreh 8 BUMPRL, RIS 12 A5 14 7
12. How did the man go to the village last weekend?
A. By bike. B. By bus. C. By car.
13. What did the woman do last weekend?
A. Visited her brother.
B. Visited the museum.
C. Visited the village shops.
14. Where do the speakers plan to go the next weekend?
A. The Lake District. B. Sussex. C. London.
Wreh 9 BUbRL, [BI 3 15 A5 17 .
15. What is the woman’s project about?
A. Helping poor families.
B. Looking after patients.

C. Encouraging kids to read.
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16. What does the man think of the project?

A. Boring. B. Interesting. C. Strange.

17. What’s the possible relationship between the two speakers?

A. Husband and wife.
B. Doctor and patient.

C. Teacher and student.

Wr 28 10 BepbRL. [BIZFE 18 Mg 5 20 /i,

18. When can Mr. Smith pick up his tea cups?

A. From 9:00 a. m. to 11:00 a. m. on weekdays.

B. From 9:00 a. m. to 11:00 a. m. on weekends.

C. From 1:00 p. m. to 5:00 p. m. on weekdays.

19. What should Mr. Smith do when he arrives at the store?

A. Pay for delivery.

B. Ask for Sally at the office.

C. Find the speaker at the office.
20. Who is making the call?

A. A policeman.

B. A postman.

C. A salesman.
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Missing Person Form

Name

Anne 21

Age

22 years old

Appearance

TV FA R EEZAELE T TE

3 feet 6 inches tall with 23 hair
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a brown 24
Dressing
a _25 white backpack
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There is no school equal to a decent (/& [#)) home and no teacher equal to a virtuous (84T []) parent.

Dad was an English teacher who taught high school students. Mom ___ 1 home and homeschooled their four
children Three of us had no trouble __~ 2 but my sister Catherine still could not ___3___ by fifth grade, and worse still,
did not even know the alphabet (“FHEEE) .

My mother did some research and ___ 4 that Catherine had some sort of learning disability. She sent Catherine to a
public school to get some help. Catherine made many friends at school and __5 everyone with her gift for telling
creative stories in class, 6 she still couldn’t master reading. 7____ all the testing was done, the school had my

parents come in They were told that based on the test results, they should just take Catherine home.

Tears of ___8  ran down my dad’s cheeks, but my mom’s jaw was set in quiet determination. As they walked back

to the car, she turned to him and said, “I know she’s not 9 ”

Soon after, my mom discovered a learning system that focused heavily on lesson repetition and building slowly on the
previous exercises. She worked with 10 for four hours every morning while the rest of us studied on our own. It
was 11 for both of them, but she often told a crying Catherine, 12 is not an option. You are going

to learn to read, or we’ll both try! You have to learn to read! You will learn to read.”

In time, Catherine 13 it. By the time she graduated from eighth grade, she was reading almost at grade

level. She continued 14 and was reading above grade level when she graduated from high school.

Catherine came to love reading and writing. All of this because of a wonderfully devoted mother who was absolutely

the best 15 ever—for all four of us.

1. A. left B. stayed C. came D. went

2. A. learning B. playing C. talking D. walking
3. A. listen B. speak C. read D. write

4. A. pretended B. wished C. advised D. found
5. A. amazed B. hurt C. bored D. praised
6. A. or B. so C. for D. but

7. A If B. Although C. Unless D. After
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8. A. hope B. sadness C. anger D. sickness
9. A. shy B. sorry C. polite D. stupid

10. A. Catherine B. my father C.me D. her friends
11. A. interesting B. fair C. hard D. good

12. A. Kindness B. Failure C. Courage D. Pressure
13. A. changed B. shared C. got D. checked
14. A. forgetting B. improving C. explaining D. noticing
15. A. teacher B. classmate C. researcher D. learner

= DR (3R 20 /N, 40 41, BN 2 43

BRI, WS A, By C. DIUAMNETH, EHEEEE.

A

This month Angelina Horsefield writes about an animal rescue ($%%{) society in Australia: WIRES

WIRES (Wildlife Information and Rescue Service) began in 1985 when someone found an injured bird in a park
in Sydney, Australia. At the time, no one knew how to help this “native” animal. WIRES help animals like snakes,
kangaroos and, of course, birds. However, they can only help Australian wildlife, so they can’t help other animals like

cats or rabbits.

Like other animal rescue groups, WIRES need more people. I believe they are helping the local animals, but they
can only continue if others join in. They hold excellent courses, where people can learn what to do when they find an
injured animal. They also explain what happens to the animals in their care. Many of the people who help also lake care

of the animals themselves in their own gardens or on their farms.

I spoke to 15-year-old Guy McKenzie, whose dad helps WIRES in his free time. Guy told me about the work they
do. “Dad usually gets a phone call at home and drives immediately to where the animal is, to rescue it. He has special

equipment and always wears gloves. The animals are wild, after all.”

Guy also talked about a woman who found a bat in her garden. She thought it might be dead but then she noticed
that there was a baby bat too. Guy’s dad brought it back to the centre, where it grew into a healthy adult. Then, WIRES
returned it to nature. Guy showed me a baby kangaroo that his dad was looking after and told me that one day he’ll be

doing the same thing. Yes, he will, for sure.

16. WIRES aim at helping

TVFAL R &

A. pet animals

C. small animals
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B. wildlife animals

D. farm animals
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17. Guy’s dad is an example to show

A. who started WIRES B. how one helps WIRES

C. why people join WIRES D. how WIRES study animals
18. What does Guy hope to do in the future?

A. Live in nature. B. Take care of his dad.

C. Study bats. D. Work for WIRES.

19. The author writes the passage in order to

A. describe a course on animals B. introduce an animal scientist
C. call on people to join the rescue group D. give advice on keeping pets
B

Pizza: the World’s Favorite Food

Food, and the way we eat it, is always changing. As society develops, we learn of growing, processing, and cooking
food. What we ate 200 years ago was very different from what we eat today. Also, when people travel to live in other
countries, they take their knowledge of cooking with them. And food must fit modem lifestyles and local tastes, too. One

food that has done this successfully is the pizza.

o

PiZ2n

The pizza we recognize today first appeared in Italy in 1889. A famous baker from Naples made a special pizza for the
Italian royal (%)) family. He was very worried they wouldn’t like it but they did. Queen Margherita loved the dish
so much, and the baker named it after her. Since then, this simple meal of bread, cheese, and tomato has traveled the world,
and it has adapted to local cultures. The pizza began its journey in the 1890s, when many Italians moved to New York in

search of a better life. There they continued to make pizzas, and the first pizzeria opened in 1905.

At first it was only popular with Italians, but by the late 1940s, Americans discovered a taste for it. Today, they spend

$ 37 billion a year on pizzas. That’s more than $ 100 per American!

The pizza continued its travels around the world, adapting all the time. In Sweden, for example, it is usual to have
bananas on pizzas. In Belgium, people eat chocolate pizzas with marshmallows on top. Japan is a nation of seafood lovers,
so not surprisingly, they love octopus and squid, as well as roasted seaweed, toppings. Australians sometimes choose

kangaroo or crocodile on their pizza.
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The popularity of the pizza is also related to our changing lifestyles. In today’s super-fast society, people often don’t
have the time or energy to cook. So, they order takeout—and very often, it’s a pizza. Sometimes you don’t even have to

pick it up; it’s delivered to your home. If you don’t even have time to sit down, buy a single slice and eat it standing up!

The pizza has come a long way. From its beginnings m an Italian city, it has grown to become one of the world’s

favorite foods.
20. The pizza first appeared as
A. a homemade white bread B. a fast food for travelers
C. a dish for the royal family D. a popular local food
21. When did the pizza arrive in New York?
A. In 1889. B. In the 1890s.
C. In 1905. D. In the 1940s.
22. In which country do people love pizzas with bananas on top?
A. Japan. B. Belgium.
C. Sweden. D. Australia.

23. The passage mainly tells us

A. how the pizza gets popular B. who made the first pizza
C. how the pizza is made D. where the pizza came from
C

Kelly’s Book Blog

Blues Point Blues by Sherryl Clark (56 pages)

Belle was never very popular, but that all changes when she gets a cool new job in the catering department (Z£XHE)

for a popular TV programme, a daytime soap opera called Blues Point Blues. Now everyone wants to be her friend.
However, as she becomes the center of attention, she begins to have some doubts. Wasn’t this what she was dreaming of?

Belle discovers she has to make some important decisions.

Leaving Microsoft to Change the World by Juhn Wood (64 pages)

In 1998, John Wood was a successful manager for Microsoft in Australia. Then, while he was hiking in Nepal during

a holiday, he visited a school in a mountain village. Shocked to sec their empty library, he made up his mind to return with
some books. That decision soon led him to leave his job to start a charity called Room to Read, which donates libraries and

books to needy schools around the world. This is a true story about an inspiring person.

Billy Elliott by Melvin Burgess (64 pages)
7/20
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Eleven-year-old Billy Elliott is from a poor family in a small English town. He isn’t good at sports and hates the
boxing lessons that his father makes him take. One day. Billy discovers a ballet dancing class and decides to give it a try. He
immediately realizes that lie’s finally found something he can do well. Unfortunately, his father and brother have a very

different opinion about ballet.
The Incredible Journey by Sheila Burnford (58 pages)

This is the story of three brave pets on a long and dangerous journey together. After they were accidentally left behind
in the remote Canadian north while their owners were travelling in Europe, these three very different animals determined to
find their way back home. Their friendship and teamwork is heartwarming and wonderful as they help each other survive

the trip across hundreds kilometers of wilderness.
24. In the book Blues Point Blues, Belle
A. dreams of becoming an actress B. works in a catering department
C. wishes to be everyone’s friend D. plays a role in a soap opera
25. What did John Wood do for the needy schools?
A.He trained school children. B. He hiked around the world
C. He worked hard in Microsoft. D. He donated libraries and books.
26. If you are interested in reading stories of animals, which book will you choose?
A. Blues Point Blues. B. Leaving Microsoft to Change the World
C. Billy Elliott. D. The Incredible Journey.

27. From Kelly’s book blog, we can NOT learn

A. the prices of the books B. the contents of the books
C. the pages of the books D. the writers of the books
D

How good are we at predicting (Tijl]) what people will do? What magazine will they buy, what music will they
download, or what shoes will they choose for a party? Probably not nearly as good as we think. When it comes to human
behavior, the brain is shown to have two different ways of thinking. So it doesn’t matter how old you are or how confident

you are feeling. It’s all about what mood the brain is in!

A common thought process is the automatic and fast way which helps us to react (/%) quickly in dangerous
situations. This is known as system I and dates back to the prehistoric times when people lived with a natural awareness of
the dangers around them—bad weather, falling rocks and trees, and threatening animals. Nowadays we still have the ability
to react so rapidly and naturally to situations that it can feel like you’re not thinking at all. Have you ever found yourself
giving in to temptation (iF5=%) and unable to say “no” to buying that new jacket in the window? This is because system 1

is in control—a human characteristic which the world of advertising likes to make the most of!
8/20
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System 2 is the opposite. It’s a slow thought process that requires us to pay attention and concentrate. This way of
thinking helps us to make sensible long-term decisions like choosing which university to study at, or what type of car to
buy. The problem is that system 2 often starts to feel boring and so system I takes over. How often have you put down your

homework or put off doing important jobs to go on Facebook or watch a TV soap?

We like to think that we go through life mainly using system 2. However, sometimes it’s system 1 that makes the right
decision but system 2 that gets it wrong. For example, sports teams put a lot of effort into a game plan, but often it’s the
unconscious (JEiEIHH) human wish to do something differently that often leads to an unexpected win. This can also lead

to the common mistaken idea that your successful decisions show your skill and talent, when in fact they were just luck.

Perhaps one day scientists will be able to predict what decisions people will make by measuring brain activity. In one
study, volunteers were monitored with brain-scanning equipment. They were asked to press either a left or a right button
whenever they wanted. The researchers found they could predict which button the volunteers would press up to seven
seconds before it happened—your brain seems lo know what it will do before you do! Some scientists say our brains are
just machines and we are not really in control of what’s going on. Let’s hope they’re wrong! It’s one thing to be able to tell
which of two buttons a person will press, but I don’t like the idea that science could one day tell me what decisions 1 will

make in my life before I’ve even had the chance to make them!
28. System 1 is more likely to be in control when you

A. choose a university

B. plan a birthday party

C. buy a jacket in the window

D. prepare for a performance

29 The example of sports teams in Paragraph 4 is mentioned to show

A. people arc more willing to use system 1
B. we go through life mainly using system 2
C. system 2 usually makes the wrong decision
D. system I sometimes makes the right decision
30. How does the author feel about the idea that scientists can predict people’s decisions?
A. Unhappy. B. Uninterested.
C. Hopeful. D. Confident.
31. What is the best title of the passage?
A. Two Systems of Thought

B. Early Brain Development
9/20
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C. The Importance of Planning
D. Two Ways of Dealing with Danger
o
(e 52 I TR SCA e i, AR R SC N AR /N R RAR SR, R RR AN S Ja B2 S ARG R, SER
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Viral Marketing

Companies are always on the lookout for new ways to sell products. We’re used to seeing ads in newspapers and on
television. In recent years, a new type of ad strategy—viral marketing CJi 8145 449) —has become popular. It uses the

Internet to spread information about a product or service.

The idea of viral marketing is the “word of mouth” effect that is, to get people to recommend a product to others. On

b

the Internet, that can be done by email messages. Or, the information may be posted on forums, blogs, and other websites.

Advertisers can’t force people to spread their message. So, they must think of creative ways to get people to help out.
One good way is to give something away. For example, when somebody sends an email using a Hotmail account, there’s an
ad on the bottom. It tells others how to get a free account. Other companies give away branded screensavers, wallpaper, and

sounds. Whenever they’re seen or shared, it advertises the product.

Another way is funny and interesting videos. When someone comes across a great ad for BMW, they may send a link
to their friends. They may even add the video to a forum or blog. Companies love the effect. It gets more people to watch

their ads, visit their websites, and, hopefully, buy their products.

Unfortunately, it’s hard to plan viral marketing activities. There are many ads and websites on the Internet. So,
designers and marketers must think up creative new strategies. If something is funny, interesting, or useful enough, people
will tell their friends about it. If it includes giving something away, the viral marketing activity may be even more

successful.

32. What does viral marketing use to spread information? (/% T > i)

33. What is the idea of viral marketing? (A% T FLANHA])

34. Write down one of the ways used by viral marketers. (A~Z -4/ HLid] )

35. Why is it hard to plan viral marketing activities? (A% T 8.4 )
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« visit Tian’anmen Square and the Palace Museum
* go to the Great Wall

* see pandas in Beijing Zoo

Dear Jim,

I’m so glad you’re coming to Beijing this summer. I’d like to introduce some wonderful places to you.

SEvE AV B A T
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AR REOAC. SRR TIDE A AR B 0 O DL B S ST RS B R ik A 2 R R
(QW=RES )

A LT AR WIEAE R ZABATI YN T Al left 55T B. stayed £ f58; C.cameK; D.
went % . H homeschooled their four children ] F185 152 2 HIL M, fFEXBBEZT . stay home RIR“FFEFR .
W%k B T

(2 A7)

HE AN A ST, A BRAT=AN I R A, (HR IR R IUE B LR T IEANF . EEHAN
HFBER . Al learning %2 >]; B. playing Bt %; C. talking ¥i%; D. walking £ . J&5 A3 Bk kAN NRFRER,
ST T . )RS O b, TIREG e A L% U AR = AN N 2B ST T R . #E A T

[3 o]

F A1 LT A HRIRIRAIUE B TLER T I ANF . HEEHFHANRFEER. Al listen 7 B.
speak Uiidi; C.read INF; D. write 55 . Ja AUl AN IR T BRI HIEIE 25 6 4% she still couldn’t master
reading FIT7EA)F AT LLAIWT, Rk AN IRT. #uE C T,

[4 @R ]

A . AR FRAE IS T e T, RIS S 2 RS . A. pretended {Fi¢; B. wished 7y 2
C. advised #1X; D. found K. T CEEAEHLE I R A SRR TR W AT S ot R 2 Je A R, KN
JUSR I 2 ) G . HAMIE DA GRS . ok D .

[5 /8 fE]

F A L. AR IUBME SR TIRZ IR, AR SR — LG Bl KXW . b 13X b R IR
IERZF AT . A amazed (H151%5; B. hurt 145 ; C. bored ff Llil; D. praised £4%. amaze sb FR~“{H 5 A i
V5. 454 her gift for telling creative stories in class, \] &1, GRIERE MR EZM AN SR L 0IEREF, X—HA4ik
REBRNRIAAT . ik A I
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A A T . AR AR B AR SR B AR A R, X R I R NUARE . H R IhiE 2
RNHFE. A or ANR; B.so Hlith; C.for BN; D.butfHZ. XEMra)E A, SHETHEA TZRREBTLR, &

PRI R ER AT ik D I

[7 8]
2B A T R TEMGETE IR G, SRR B R . SRR 15 AR BRI 25 B, AT N %y
...... ZJa. Jar Rk B, prCAar

WRERFIZK . A.if WH; B. although R4 ; C. unless [£3F; D. after 7
TR %A B IR 7, I e < FEAQ BERY R 22 . ik D It

[8 @ f#E]
A0 T AR mEi b T mMERE, (B2 ERM, MiEEE. A hope A7H; B. sadness 1)
FEE

iy C.anger f51; D.sickness 2B . 3R LEAAIR, EEEEMRMG, WH 7IRE. HAhdmity A

5. Rk B T

(9 S ]
BEILEEE ST AR BATE R E R, R EE U “RIEM AR, 7 A shy F & B. sorry 18

#: C.polite LAY D. stupid BRI TRIAFI AR FH ERIR, RSB AR, X B R A AE A S &
JUBTRAT FEL. WARAS 20 LI . ik D I

[10 /@17 ]
A LT AR BRE DEEAYLE RS ST PUAN N . A.Catherine JLE#E; B.my father o858
C.me 3&; D.her friends @I A, BT SCATHN, @R E] T —Fh2z 3] KGURTEBIELE R 2E 27 TR

XF TABATTHY AR HRIRAE . BT LAIX BN A% G iR AL BRI — e 2 ) . ke A T

(11 8]
T B LA SO . AR XTI AR I ERIR M. AL interesting AR (K); B. fair A°FH; C. hard FHXER];
D. good U ¥y, N SCIRBIYUEHRAE crying HT AT, IXAF S 6 AT T S AR TR ARAER . Wik C T

(12 @A ]
FELE LT AR AR AT PRI R 520, AR —RZwl. RLFia>liler! R—Eass
i

f1! A. kindness /& 3; B. failure JJi; C. courage 53°<; D. pressure [E /7. i 1HI A) 15 AT &0 qo i 18 v, 4 i
FrAiEE. ok B I,

LY —E BN T, AR AR T A
[13 o]
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A T, AR BE, PIBME TS T . Al changed % ; B. shared /0% C. got B, #42; D.
checked Fr £ . HH N SCATENGRIR A IR AP A TER R 7o B OB BRIRIR A T2 2 T IHF 7. get it R ]
BT, ®#E17. Huk C o,

(14 BEf#]
ZAE A LT AR MWW, e BRI R R B O AR TR AKF . AL forgetting &5
it; B.improving (3% . #2&/; C. explaining ffEFE; D. noticing JE .  HH 5 25 ) 4t iR 7 50 H AE /K7 AT SNk gk 72
AW %S Tyt . ik B T,

(15 8]

FA 1 . AR R U PO IRATE — 402 m NI e, SRR ERE, R RATIANE
BRI EFIE T . A.teacher ZJili; - B.classmate [F]%#; C.researcher W70 ; D.learner 223 . fit g —HR)IGEIE T4
S F) There is no school equal to a decent (fATH f]) home and no teacher equal to a virtuous (5 {#47ff]) parent. %
BHE T I8, (R 2 s, B a A B SR E ORI BRIk 2 T IR, iR A T s
Jii. #hik A T,

=L R (320 /N, 40 73, BEANE 2 90D

R RIS, M AL By C. D PUANETI, EHREER.
A

[%4%116.B 17.B 18.D 19.C

[T ]

ARIRACAL, CEVHA TR 2h 478 Rbh2s WIRES (9 E ), LA WIRES Jy 45 BIg R I 85 2 2h 4 T fig
AR

[16 #m# ]

AT PRARR . WIRES s2 M KR sh s Kb 2 . #9558 Bt “WIRES help animals like snakes, kangaroos and, of
course, birds. However, they can only help Australian wildlife.” 7] %1 WIRES 5 7E 5 B KR 8T AE %) . Wk B

T
(17 @]

HEFEHI MRS, K4 45 PU B “Dad usually gets a phone call at home and drives immediately to where the animal is, to
rescue it. (& EIH A R A AE, SRR SLHITERIZMY T E Ry ZRERE . )" LB “Guy’s dad
brought it back to the centre...Guy showed me a baby kangaroo that his dad was looking after( 55 7t )& &4 & 77 [B] 7+
O PG ERE T - RAREES, BEEIEARBE) WA, Guy S IREEAMISRIMA WIRES J& ) T2
T A ANATTan{r 5 Bh WIRES . #ik B 1.
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[18 @]

T PRAR R, AR 2 H B P .. told me that one day he’ll be doing the same thing.” P %1, Guy 7 S0 ReAth t i [ 1)
HiE, BE kRSN WIRES, A . #k D I,

[19 #EfE ]

HERRFINE . BN, CEE . TBURBINRCHIE S E Bibh 4 WIRES (9 H 2 3 B R f 5FAE 5)

Yy, B =B4EE]“... WIRES need more people. I believe they are helping the local animals, but they can only continue if
others join in.”, i8] WIRES FHHZ AR V0. TLBLL Guy FI&E S AFIUL N WIRES Frif T1E. &
SERT AN, SCERE R S5 HE 2 M AIIAZ] WIRES, LA B 2 84230, ok C I,

B
[%4%120.C 21.B 22.C 23.A

[fE#T ]

AR R ULIASC, TR T B R TR AT R .
(20 8 1

TR . ARYESE B AY“A famous baker from Naples made a special pizza for the Italian royal (= [1])
family. " 7] &1, — S AAS B A0 AT BT B R 2 = HE T — MR FB5E, hetaran, PEERVIRIENEE
HI—IE A B, W C e .

(21 ]

AT ER AR . ARYE SE — Bt “The pizza began its journey in the 1890s, when many Italians moved to New York in
search of a better life. There they continued to make pizzas, and the first pizzeria opened in 1905.” 7] %1, 19 20 90 HAL
PRI TEMIER 2R, AEVEZE KA VIR E L AT RE TAHL, AR, M1k s e, %—
KR 1905 0Tk, BHUEmT A, $E2 19 A 90 AL RIA LI, # B TUEH

[22 @]

N HEAA . ARYE 56 UU B A “In Sweden, for example, it is usual to have bananas on pizzas.” "] &1, #la1, F i A\ JE 5
SIEPE PACEE (B ETHBCEERNBEE) , M C IIER.

[23 i AE ]

TEEREM. EEAE, FRbRRE SRR (R A BRI TR, AT E AR R
AT AEAT LR, A T

[%2)124.B 25.D 26.D 27.A
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[T
AR FEEUMER XA RENA TR BA. /EE. WU AGABNEENE.
[24 &R ]

N HEAAE . 25— “Belle was never very popular, but that all changes when she gets a cool new job in the catering
department (21K for a popular TV programme” ] %1, Belle fE&YGH T/E. A, D WA H# K. H“Now everyone

wants to be her friend. However, as she becomes the center of attention, she begins to have some doubts.” 7] %11, &4~ A#R

[25 @]

AT PRARRE . HH 2 3/ “That decision soon led him to leave his job to start a charity called Room to Read, which
donates libraries and books to needy schools around the world.” 7] &1, John Wood 37 | —N 2835 4 Sk 45 AP LL 3T [A] 2

KRB E BRI 58 . #ak D I,
[26 i fE ]

HEFRJIW R, 28 DU 4 15 F)“This is the story of three brave pets on a long and dangerous journey together.” W] %1, Zf
VU A ok =R HEUR PHARR ()58 o T HARL = ABHZ A RN EE . i B a0 ) s I R 1)
W, FEFEE A . #uk D .

[27 #EfE ]

AR, A SCHDUAN IR RN MR RERATAT L T R AL AR DU TR 5 B . A BUKIE
MAENHBEEANR . HEEFEIFBARLEEATIOK. #k AT

D
[%%128.C 29.D 30.A 31.A

[AEHT]

RSV, LA T RSN SR PR B 4E R e LUCENTE NS AR Th e 21 e
(28 i ]

HERE R W . HH 26 — Bt “Have you ever found yourself giving in to temptation (i%52%) and unable to say “no” to buying
that new jacket in the window? This is because system 1 is in control—a human characteristic which the world of
advertising likes to make the most of ”RI 1, 475 I & BLAVH AP E R 5, FTATICIEHHIE AR EE L TR, X
Mg RS 1 A HERATR R B 4. AL By DIUE TKIHM ISR N, 3B =B BX M R 2L = 1T N
e R4 2 EERI. ok C T,

[29 @ivEf ]
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TV FA R EEZAELE T TE . 3REUEE 2R R K HEAL 4 A

YT AR R . B DY B PR BIAE I BAAE DR 22 06 TR H R LU 3R, (EARAT 2 T s VR AR 7 T T 0 A% e i A6 At A7 T
3 7 BB R . By BLZ AN 52 EIESE DY B AU, “We like to think that we go through life mainly using
system 2. However, sometimes it’s system 1 that makes the right decision but system 2 that gets it wrong.”. FA 1L 5154

WEERBAG 2EEH. EEEFBN FARS | NS BBRANMEE EFR ke, #iE DI,
[30 iR ]

HERR R W . HH 8 J5 — Bt “Some scientists say our brains are just machines and we are not really in control of what’s

going on. Let’s hope they’re wrong! It’s one thing to be able to tell which of two buttons a person will press, but I don’t like

the idea that science could one day tell me what decisions 1 will make in my life before I’ve even had the chance to make
them!" "1, BHEFIRM, WVFARRIE R, RN L BTRA T AT BATI g, BAZ AU A
FALAY BB IO R R . Bk A T

(31 8# ]

EERE . YWEC, AFE AN E T ERATR R A B AER N, BIRSG 1 MRS 2, LA A o
AARTAE FH T BATHI ORI R 5K o B Ja 3R 2 T RV BA TR SR T LA T T LR R SR AR SR P AR
GiE Y. Wk AT

g

o™

[ %21 32. The Internet.

33. The “word of mouth” effect.
34. Giving something away. / Funny and interesting videos.

35. The activities must be more creative.
(]

AIGEWM S CENHE TR E B S WA,
[32 AR ]

T PRAR RS, AR 4 25— By P It uses the Internet to spread information about a product or service.” FJ &1, 5 2UE 4H A&
FIH BEEMAEREE B /NG BOR [ ZAZ BN, KN [ZA the Internet. #0ZF ZN the Internet.

[33 @iifE ]

N HEAAR . ARYE SE - Br ¥ “The idea of viral marketing is the ‘word of mouth’ effect” W 41, 7§ 73 2CE 44 AU FE & 2« 1
T RN o /NG ER [BI B A2 42 HAN A, RIS RIS the “word of mouth” effect. #7255 N the “word of

mouth” effect.
[ 34 EAE ]
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TP AR, CE PR BPREE AN ESEI . 5B =B HE3]“One good way is to give something away.”,
VY Bt B )¢ 2 “Another way is funny and interesting videos.” & H Z R 5 i s U8 N RIE R 7%z —, [BI&E
ANZ RV . FB—F 75 0] B2 Giving something away, 75z L 8 R 775 0] [81% 4 Funny and

interesting videos. #Z %N Giving something away. / Funny and interesting videos.

[35 @]

HEHL A Wl . AR HE SCFE e J5 — BEH “There are many ads and websites on the Internet. So, designers and marketers must
think up creative new strategies. (FE LM A VFZ S AP uh . R, BorkJlAE 45 A 5 06 25048 H B 3E 11 ) 37 5
W&o ) EILAINTE, BRI R U B IS SR R R KON IE S N E A AR, MNMIASE IR ANil)s 2K

BEARNZR+TAH14, 0] [aZ5N The activities must be more creative. #& 28 A The activities must be more creative.
g, Pmmgeis L1/, 2050
36.

[ % 2] Dear Jim,

I’'m so glad that you’re coming to Beijing this summer. I’d like to introduce some wonderful places to you.

You can start your trip with Tian’anmen Square, one of the largest squares in the world. Then, I advise the Palace
Museum, where the emperors of the Ming Dynasty and the Qing Dynasty used to live. I am sure you will be amazed at its
magnificence. The Great Wall should be strongly recommended as it is a must-see for most of the foreign visitors. If you

don’t have a tight schedule, Beijing Zoo is a good choice for you will see lovely pandas, which are typical of China.
I hope my recommendations are helpful to you. Feel free to ask me if you have any questions.
Yours,

Li Hua

AR PE AR T SIS, TRIE BB
CEOE R

R B R LS R

IN S YN

B oKy

Zikd: BOXR, =80, BB RN RE FmoRAUE, BEHERRT ISR, 5 R R AT RE L A
55 = H0 0 A BEARIHEREXT Tim AT Bl
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B

1 RoRIRE 2 Jim RIE 5, MR DO 5 A

2. AT RE ZHE

OISR LI ITGR, R)E T TSE

ORI F 2 M

OFTEARIRK N, HERE LA S A AR

3. FBERIPHEEENT Jim 5 75 B

b BERA (ESRLS RS

introduce sth. to sb.; start with; advise; be amazed at; recommend; a must-see; have a tight schedule; a good

choice; be typical of; be helpful to

B0 EEA)

(1)I’m so glad that you’re coming to Beijing this summer.

(2) I"d like to introduce some wonderful places to you.

(3) You can start your trip with Tian’anmen Square.

(4) Tian’anmen Square is one of the largest squares in the world.

(5) I advise the Palace Museum.

(6) The emperors of the Ming Dynasty and the Qing Dynasty used to live in the Palace Museum.

(7) You will be amazed at its magnificence.

(8) I strongly recommend the Great Wall

(9) It is a must-see for most of the foreign visitors.
(10) If you don’t have a tight schedule, Beijing Zoo is a good choice.
(11) You will see lovely pandas.

(12) Pandas are typical of China.

(12) I hope my suggestions are helpful to you. Feel free to ask me if you have any questions.

MRAE SRR A SR AT 1RG5, s AR, AR AN 32— B

A RO (A 5 R AT)
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W56 2 A TAERIALTE, &3S M a1

(3) You can start your trip with Tian’anmen Square.

(4) Tian’anmen Square is one of the largest squares in the world.

—You can start your trip with Tian’anmen Square, one of the largest squares in the world.

R sh 2 MR TR R NE], SRR T AN )T

(5) T advise the Palace Museum.

(6) The emperors of the Ming Dynasty and the Qing Dynasty used to live in the Palace Museum.

—1 advise the Palace Museum, where the emperors of the Ming Dynasty and the Qing Dynasty used to live.
Jyigt G AN E IR, TSRS SS NI A) T

(8) I strongly recommend the Great Wall.

—The Great Wall should be strongly recommended.
K28 2 MR TR IR NA], SERE T AN )T

(11) You will see lovely pandas.
(12) Pandas are typical of China.

—You will see lovely pandas, which are typical of China.

M R A R A h) AR T SCE RS VR, 3 0 SC AT B

ORI Y YoSCE i, S500TEMT, 29, BRSCER, EREN R TRZ M0, W introduce sth. to

sb.; start with; be amazed at; recommend; a must-see; have a tight schedule; be typical of; be helpful to 5; & Z%4)
AT 7 CEZE R, WEiE M) HE H Then, 1 advise the Palace Museum, where the emperors of the Ming
Dynasty and the Qing Dynasty used to live. ; 4% that [ 2Z15 M #) I am sure you will be amazed at its magnificence. #
ZESHEH, #5):0Z£ 48 The Great Wall should be strongly recommended; if 254K 5 M) HiE H If you don’t

have a tight schedule...%%.
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K e e homccom Eunzhbeay

XF AN

IEEEESONT 2014 F, FETISAERERERAT, RIURREY
IAMEF SRS TA, TELSES uiSs. BhaEny. SEWE. Bt
Bl AT RSES, P "

SR TS M I, %/Aﬁ\$@%@;m§éﬁﬂeo I S
AW+, FSEERERTIER, PR ETLs, B2 31 &,

B EELTA—ERE RS, SUTE  ORRIES, FHHRR K12
75 + ELBER + AR ,agiéé.::ﬁﬁfc,’“ T AR KR KR
A, %&kﬂ’ﬂ%%iﬂ%ﬁ?ii RISHOTHEAIRIE, T AR, RS HR TR ERet "
BRRAER (.

FREADLE, IS EAAEEIRERFER, ML OEERRSs AR A
R, B304 TR AR SNER, RIS EIRBE NEAY, R
K. % SR SRAE SR AN

R, LTS EA T AR BTSN gﬁﬁtﬁ%ﬁzﬁ%ﬁﬂmj (=

REBRMNE, BEFHRESEESTHRENFE.
V. sE—E

Q IEREZFEM
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